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Table 1 
Key Informants Perceptions of Prevention Role of Law Enforcement and Schools 

    All Respondents    Monroe County  

Law Enforcement Role # % # %   
DARE/Education 15 44.1% 9 69.2%   
Compliance Checks 2 5.9%       
Enforcement and Control 8 23.5% 2 15.4%   
Minimal/Could Do More 7 20.6% 1 7.7%   
Don't Know 2 5.9% 1 7.7%   
Total 34 100% 13 100%   

School Role       
DARE 9 27% 4 30.8%   
Drug Free Zones 2 6%       
Education 13 39% 7 53.8%   
Minimal/Could Do More 6 18%       
Don't Know 3 9% 2 15.4%   
Total 33 100% 13 100%   

 
 

Table 2 
Stakeholder Survey Perceptions of Prevention Role of Law Enforcement and Schools 

  All Respondents Law Enforcement Providers School Systems
Law Enforcement Role # % # % # % # % 

D.A.R.E. and education 24 50% 3 33% 6 37.5% 15 65.2% 
Enforcement and control 12 25% 4 44% 2 12.5% 6 26.1% 
Minimal/could do more 6 13% 1 11% 4 25% 1 4.3% 
Compliance checks 1 2%      1 4.3% 
Other 3 6% 1 11% 2 12.5%     
Don't know 2 4%   0% 2 12.5%     
Total 48 100% 9 100% 16 100% 23 100% 

School Role         
D.A.R.E. 10 19.6% 2 18% 1 6.3% 7 38.9% 
Education 23 45.1% 7 64% 5 31.3% 5 27.8% 
Drug-free zones 1 2%     1 6.3%     
Policy 2 3.9%         2 11.1% 
Youth and parent programs 2 3.9%         2 11.1% 
Counseling 2 3.9%         2 11.1% 
Could do more 5 9.8% 2 18% 3 18.8%     
Other 3 5.9%     3 18.8%     
Don't Know 3 5.9%     3 18.8%     
Total 51 100% 11 100% 16 100% 18 100% 
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Table 3 
Respondents’ Awareness of and Participation in Prevention Coalitions 

All 
Participants 
(N = 242) 

Monroe 
County 

 (n = 111) 

  
 
 

Community Coalition # % # %   
The Community has a Prevention Coalition 97 57.3% 45 57.6%   
Would Join a Prevention Coalition 89 38.5% 35 33%   
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Chart 1 
Respondents Perceptions of Access and 
Marketing of ATOD in the Community

All Particpants
Monroe County
Wayne County

 
 


